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1. Prof. Ken’s 4 Questions

2. Website Health

3. SEO

4. Google 

Help Customers Find you: 

Website and Mobile



WHO? WHY? WHAT? HOW?

Prof. Ken’s 4 Questions



FOLLOW 
WEBSITE 

STANDARDS

CREATE 
EFFECTIVE 

VISUAL 
HIERARCHIES

BREAK 
PAGES UP 

INTO 
CLEARLY 
DEFINED 
AREAS

MAKE IT 
OBVIOUS 
WHAT’S 

CLICKABLE

ELIMINATE 
DISTRACTIONS

FORMAT 
CONTENT 

TO 
SUPPORT 

SCANNING

Website Usability



1. Professional

2. Phone number

3. Easy Navigation

4. Mobile friendly

5. Pleasing welcome image

6. Demo Video or Tour

7. Benefit driven testimonial

8. Guarantee

Trust



Access to information - ADA
Accessibility Standards



Accessibility Standards
https://wave.webaim.org/



Can vary by website (up to $4,000)

$199
ADACompliantOffer.com



https://seositecheckup.com

Step 1: 
Grade your
Website.

Do This Now To Improve Site.

92/100



Website Health eknlinks.com



Website Health eknlinks.com



Website Health eknlinks.com



6 Web Page Elements to Optimize 

1 Title Tag

2 Meta Description

3 Heading/Title

4 URL

5 Body Copy

6 Image Alt



• 70 characters 
• Use keyword 
• Do not to exceed length 
• Use brand name 
• Unique each page

What are Title Tags?



•Text below the blue links 
•175 characters
• End with a call to action
• Don’t be cut off in the SERPs.
• Separate description each page.

What are Meta Descriptions?



•Specific page
•H1 / H2 font
•One h1 tag 
•Use Keyword 
• Tags in order

What are Heading Titles?



• Use speaking URLs
• Avoid complicated
• Avoid special # $

What is URL Structure?



What are IMAGES – Alt Tags?



WEBSITES – Built for you. B2B. B2C.

$999

MiramarWebsites.com



• Results answer many of the 

questions a searcher is asking, 

not just one. 

• Create content that delivers 

targeted information.

Context and Intent



Keywords – Long Tail

HighLow

High

Search 
Volume

Conversion

“website building”
(Avg. 74K Searches / $33.44 CPC)

75K

“best website builder”
(Avg. 18K Searches / $26.48 CPC)

“i want a website for my business”
(Avg. 260 Searches / $16 CPC)

Long Tail Keywords make up 70% of all web searches



Enter a 

broad 

keyword 

into Google. 

Google Autocomplete suggestions



Enter a 

broad 

keyword 

into Google. 

Google “People also ask”



Enter a 

broad 

keyword 

into Google. 

Searches at bottom of the page.



1. Keywords in Title 

2. Brand on every page

3. Fast site - page speed

4. SEO

5. Social icons

6. Relevance

7. Messaging

8. Targeting

9. Inbound Links

10. Backlinks

SEO



$149
149SocialMedia.com

Social Media Management
• Post Scheduling
• One click content feeds
• Engaging Content
• Customized contests & deals
• Grow email lists
• Sell products online
• Pick-up & delivery options

Per month (FREE SET UP)



#1 – What comes up 
when you put your 

business in Google?

Company Info Box:
Key pages

Google My 
Business

My Second Site
ProfKen.US



https://smallbusiness.withgoogle.com/digital-essentials-guide#!/

Step 1: 
Choose your 
Business 
Type.

Do This Now To Get Noticed.



https://smallbusiness.withgoogle.com/digital-essentials-guide#!/

Step 2: 
Claim Your
FREE Profile.

Do This Now To Get Noticed.



https://smallbusiness.withgoogle.com/digital-essentials-guide#!/

Step 3: 
Choose 
Account.
Or
Create 
Account.
Choose 
Business.

Do This Now To Get Noticed.



https://smallbusiness.withgoogle.com/digital-essentials-guide#!/

Step 4: 
Choose 
Account.
Or
Create 
Account.
Choose 
Business.

Do This Now To Get Noticed.



Easy Google My Business setup.

www.21daycourse.com/course/google-my-business-easy-set-up

Use Code: 50offMiramar

Normally $29.99
Summer Special $9.99
You get it for $4.50

21daycourse.com


